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CUVINTE-CHEIE: responsabilitate, responsabilitate sociala,
conduitd, etica, morald, dezvoltare durabila, factori legali, factori
economici, factori filantropici, factori etici.

Fundamentarea stiintificd s-a bazat pe informatii statistice
obtinute prin observare directad, aplicarea de chestionare, avand un
puternic caracter practic si aplicativ. Lucrarea este rezultatul unei
munci care a necesitat timp si efort stiintific de colectare, analiza,
interpretare §i creatie. Nu s-ar fi realizat aceasta lucare fara aportul
unor oameni deosebiti care au contribuit la dezvoltarea mea
profesionala si personala

Doresc sa multumesc cu precadere doamnei prof.univ.dr.
Constanta Popescu pentru indrumarea si sustinerea oferite pe
parcursul elaborarii tezei de doctorat. Procesul de elaborare a tezei
de doctorat a beneficiat in mod constant de atenta indrumare, de
pertinente observatii si de aprecierile distinsei doamne profesoare.

Multumesc intregului corp didactic al Universitatii Valahia
cu care am colaborat pentru sprijinul acordat fructificat in
elaborarea tezei doctorale. Am simfit toata bundvointa si sprijinul
acordat, astfel, am reugit sa-mi desavarsesc proiectul doctoral care
a insemnat o incununare a parcursului meu profesional.

De asemenea doresc sa multumesc familiei mele, sotului,
pentru sprijinul permanent si pentru climatul plin de iubire in care
mi-am desfasurat activitatea stiintificd.

Le multumesc cadrelor didactice, expertilor si decidentilor
din institutiile de invatamant, din organizatii, pentru sustinerea §i
promovarea responsabilitatii sociale.
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Multumesc studentilor, surse de inspiratie pentru realizarea
unui model inovator de responsabilitate sociald in universitate.
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Responsabilitatea sociald universitard presupune atat angajament si
implicare in cadrul universitatilor, cat si intelegerea nevoilor actorilor
externi (parteneri de afaceri, ONG-uri regionale, asociatii, politicieni etc.).
Schimbul de experiente si bune practici inovative intre universitati
contribuie la o mai buna intelegere a importantei responsabilitatii sociale a
institutiilor de invatamant superior si ofera o perspectiva relevantd pentru
planificarea activitatilor social responsabile.

Fiecare universitate, publicd sau privati, poate explora Intreaga
gama de obiective privind Invatdmantul superior si impactul acestora asupra
societatii. in practici, majoritatea universitatilor europene par constiente de
importanta responsabilitatii lor sociale interne si externe si dezvoltd actiuni
pentru a face din aceasta o prioritate, nu doar in ceea ce priveste politica, ci
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si in practica zilnicd. Cand universitatile sunt privite ca organizatii in cadrul
societatii, conceptul de responsabilitate sociald corporativa poate fi aplicat
acestora, transformandu-se in responsabilitate sociald universitara.

Responsabil pentru crearea si implementarea de politici care
incurajeaza institutiile de invatamant superior sd adopte si sa integreze
responsabilitatea sociald in toate aspectele activitatilor lor, este Ministerul
Educatiei. Aceste politici pot include ghiduri si reglementari care sa impuna
universitatilor sd dezvolte programe de CSR si sé raporteze periodic despre
progresul lor in aceasta directie.

Teza de doctorat a pornit de la constatarea ca responsabilitatea
sociald reprezinta un concept global, intersectand mai multe discipline de
studiu. Aceasta constatare ne-a permis sd adoptdm o abordare inovativa,
beneficiind de cunostinte provenite din diverse domenii precum economia,
sociologia, managementul si marketingul. Caracterul interdisciplinar al
acestei abordari In domeniul stiintelor economice a presupus consultarea
numeroaselor surse de informatii, documentarea temeinicd, cu accent pe
literatura de specialitate strdind, si transferul de cunostinte provenite din
domenii variate, dar complementare.

Obiectivele cercetarii responsabilitatii sociale sunt:
1. Analiza respectirii reglementirilor legale de citre universititi:

. Analiza conformitdtii universitdtilor cu legile educationale,
protectia datelor si SSM.
. Evaluarea conformitatii operatiunilor financiare si a

drepturilor contractuale.
2. Analiza corectitudinii si echititii in tratamentul studentilor si

personalului:
. Evaluarea respectarii drepturilor omului si transparentei
universitatilor.
. Analiza gestionarii dilemelor etice si morale de catre
universitate.

3. Analiza nivelului de informare si promovare a initiativelor de
responsabilitate sociala:
. Evaluarea gradului de informare a studentilor si
personalului despre initiativele de responsabilitate sociala.



. Analiza eficientei metodelor de promovare a acestor
initiative.
4. Analiza impactului personal si profesional al tutoror participantiilor
la initiativele de responsabilitate sociala:

. Evaluarea influentei acestor initiative asupra dezvoltarii
personale si profesionale a participantilor.
. Analiza perceptiei asupra angajamentului universitatii fata

de responsabilitatea sociala.

Ipotezele cercetarii responsabilitatii sociale in mediul

academic sunt:teza
Ipoteza 1: Universitatile respectd Intr-o mare masurd legile si
reglementarile educationale 1n vigoare.
Ipoteza 2: Conformitatea universitatilor cu reglementarile privind
protectia datelor si confidentialitatea informatiilor este evaluata de
catre respondenti ca fiind buna.
Ipoteza 3: Universitatile gestioneaza eficient reglementarile
legislative privind sanatatea si siguranta lucratorilor.
Ipoteza 4: Operatiunile financiare ale universitatilor sunt conforme
cu legile si reglementarile fiscale intr-o mare masura.
Ipoteza 5: Eforturile universitatilor de a respecta drepturile si
obligatiile contractuale sunt considerate bune de catre respondenti.
Ipoteza 6: Corectitudinea si echitatea in tratamentul studentilor si
personalului din universitati sunt percepute ca fiind ridicate.
Ipoteza 7: Universitatile respectd drepturile omului 1n activitatile
si deciziile lor intr-o mare masura.
Ipoteza 8: Universitatile promoveaza si sustin un comportament
etic si moral in randul studentilor si personalului Intr-o mare
masura si gestioneaza bine dilemele etice si morale.
Ipoteza 9:  Universititile promoveaza initiativele de
responsabilitate sociala.
Ipoteza 10: Participarea la initiative de responsabilitate sociala are
un impact pozitiv asupra dezvoltérii personale si profesionale a
studentilor.
Ipoteza 11: Studentii percep universitatea ca fiind angajata in
responsabilitatea sociala.
Ipoteza 12: Universitatile ar putea face mai mult in ceea ce
priveste responsabilitatea sociala.



Ipoteza 13: [Initiativele de responsabilitate sociald ale
universitatilor au un impact semnificativ asupra reputatiei acestora.
Ipoteza 14: Universitatile ar trebui sd colaboreze mai mult cu
organizatiile locale pentru a sustine initiativele de responsabilitate
sociala.

'STRUCTURA TEZEI DE DOCTORAT

In cadrul acestei teze este prezentat si analizat conceptul de
responsabilitate sociald si rezultatele unei cercetari privind opiniile
studentilor referitoare la responsabilitatea sociala a unei institutii de
invatamant superior din Romania.

Teza este structuratd in 4 capitole la care se adauga argumentul,
concluzii generale, contributiile personale, limitele cervcetarii si directii
viitoare de cercetare.

in prima parte a primului capitol, s-a explotat conceptul de
responsabilitate sociala din perspectiva evolutiei sale istorice. Ulterior, s-a
analizat cadrul conceptual al responsabilitatii sociale, evidentiind
principalele principii si teorii, cu accent pe responsabilitatea sociala din
invatamantul romanesc.

in cadrul capitolul al doilea al tezei intitulat ,,Responsabilitatea
sociala in contextul educatiei”, s-a explorat ideea cd, desi conceptul de
responsabilitate sociald a fost preponderent promovat in sfera afacerilor,
mai ales de cdtre marile corporatii multinationale si transnationale, acesta a
devenit o temd relevantd si pentru alte tipuri de organizatii, inclusiv
universitati. Universitatile actuale isi desfasoara activitatea nu doar ca
organizatii de Invatamant si cercetare dar si ca entititi socio-umane. Prin
urmare, ele poarta responsabilitati sociale similare cu cele ale corporatiilor.
Adoptarea unei atitudini responsabile social la nivelul unei universitati
implica angajamente etice, sociale si de mediu, conexiuni cu partile
interesate si coerentd in comportamentul pe termen lung.

Capitolul al treilea, ,,Cercetare privind responsabilitatea sociala -
implicatii si perspective in contextul actual”, cuprinde scopul, obiectivele,
ipotezele cercetdrii si metodele de cercetare. Instrumentul utilizat este
chestionarul (aplicat unui numar de 351 de respondenti). Sa intocmit baza
de date ( pe baza informatiilor primite din aplicarea chestionarului), datele
au fost prelucrate prin intermediul programului SPPPS ( Satistical Package



of the Social Science). Rezultatele obtinute au fost analizate si interpretate.
in finalul capitolului a fost verificata validarea ipotezelor.

Ultimul capitol denumit ,,Model de responsabilitate sociala in
invatamdntul universitar in contextul schimbarii”, debuteaza cu analiza
Swot a responsabilitatii sociale in invatdmantul universitar, scopul acestui
capitol este de a proiecta un model de responsabilitate sociala care sa
contribuie la dezvoltarea universitatiilor (din punct de vedere al educatiei,
cercetdrii, managementului institutional), in contextul strategiei de
dezvoltare durabila.

In incheierea demersulului stiintific s-au elaborat concluziile
generale, contributiile personale si au fost precizate limitele si directiile
viitoare de cercetare.

Initiativele de responsabilitate sociala sunt recunoscute si apreciate,
contribuind la dezvoltarea personald si profesionald a studentilor si la
imbunatatirea reputatiei institutiilor universitare. Participarea activa la astfel
de initiative nu doar cad sprijind comunitatile locale, dar si formeaza
studentii in spiritul voluntariatului si al implicarii civice.

Cu toate acestea, rezultatele sugereaza ca universitatile ar putea
intensifica eforturile in acest domeniu, colabordnd mai strans cu
organizatiile locale pentru a sustine initiativele de responsabilitate sociala.
O astfel de colaborare ar putea crea sinergii valoroase, amplificind impactul
pozitiv asupra comunitatii si consoliddnd rolul universitatilor ca actori

sociali responsabili.

Rezultatele cercetdrii oferd date empirice ce pot fi utilizate de catre
universitati pentru a formula si implementa politici si strategii eficiente de
RS. Aceste informatii pot ajuta institutiile sa isi imbunatateasca practicile de
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guvernantd, transparentd si implicare comunitard, contribuind astfel la
consolidarea reputatiei si a legitimitatii lor in societate.

De asemenea, noutatea cercetarii constd si in identificarea
factorilor care influenteaza participarea studentilor la initiativele de RS,
aspect esential pentru dezvoltarea unor programe mai incluzive si atractive.
in acest sens, studiul oferd o bazi solidd pentru universititi in vederea
credrii de campanii de informare si motivare a studentilor, sporind astfel
implicarea activa a acestora in initiativele de RS.

Studiul se remarca prin abordarea sa comprehensiva, analizand RS
din multiple perspective: conformitatea cu reglementarile, corectitudinea si
echitatea in tratamentul studentilor si personalului, promovarea initiativelor
de RS si impactul acestora asupra dezvoltarii personale si profesionale.
Aceastd abordare multidimensionald oferd o imagine completd si nuantatd a
RS in mediul universitar.

Cercetarea aduce, de asemenea, o contributie originala prin analiza
detaliata a influentei variabilelor socio-demografice (gen, varstd, mediu de
provenientd) asupra perceptiilor si participarii la initiativele de RS. Aceasta
permite o Intelegere mai profunda a diversitatii experientelor si nevoilor
studentilor, facilitind dezvoltarea propriilor actiuni de implicare in
activitatile de responsabilitate sociala.

Un alt element de noutate este accentul pus pe colaborarea intre
universitdti i organizatiile locale. Studiul identificd potentialul acestor
parteneriate de a amplifica impactul initiativelor de RS, propunand modele
de colaborare care pot fi adaptate si replicate/reutilizate in diverse contexte
educationale si culturale.

Studiul propune directii viitoare de cercetare, inclusiv evaluarea
impactului longitudinal al initiativelor de RS asupra absolventilor. Aceasta
noutate metodologica este importantd pentru a intelege efectele pe termen
lung ale implicarii In RS, oferind informatii valoroase pentru dezvoltarea
continua a programelor educationale si de implicare comunitara.

Studiul sugereaza explorarea rolului tehnologiei In promovarea si
implementarea initiativelor de RS, aspect care este relativ nou in literatura.
Analiza modului in care platformele digitale si retelele sociale pot fi
utilizate pentru a spori constientizarea si participarea este de mare
actualitate, avand in vedere progresul tehnologic rapid si utilizarea pe scara
largd a acestor instrumente de catre studenti.

Prin aceste contributii, studiul nu doar ca imbogateste literatura de
specialitate, dar ofera si instrumente practice pentru universitati si factorii
de decizie, contribuind la imbunitatirea actiunilor de responsabilitate
sociald in invatamantul superior.
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Pe baza concluziilor obtinute si a ipotezelor confirmate, directiile
viitoare de cercetare in domeniul responsabilitatii sociale (RS) 1in
invatamantul universitar pot fi conturate astfel:

Cercetdrile viitoare ar trebui sa se concentreze pe identificarea si

intelegerea barierelor specifice care impiedica diverse grupuri demografice
sa participe la initiativele de RS. Aceste studii ar putea examina factorii
psihologici, economici si culturali care influenteaza participarea si ar putea
propune solutii pentru a depasi aceste obstacole.
O directie importantd de cercetare ar fi evaluarea impactului cursurilor si
seminariilor de etica si RS si sustenabilitate asupra studentilor. Aceste studii
ar putea masura schimbarile In cunostinte, atitudini si comportamente ale
studentilor ca urmare a participarii la astfel de cursuri.

Este necesara o analiza aprofundata a eficientei diferitelor strategii
de promovare a initiativelor de RS. Cercetarile ar trebui sa evalueze ce
metode de comunicare si marketing sunt cele mai eficiente in cresterea
constientizarii si participarii, in functie de diverse segmente demografice si
socio-economice.

Viitoarele cercetari ar putea investiga modelele optime de
colaborare intre universititi si organizatiile locale. Studiile ar trebui sa
analizeze impactul acestor parteneriate asupra comunitatii locale si sa
identifice bune practici care pot fi replicate 1n alte contexte universitare.

Este important sa se efectueze studii longitudinale care sa evalueze
impactul pe termen lung al participarii la initiativele de RS asupra
dezvoltarii personale si profesionale a studentilor. Aceste cercetari ar putea
urmari evolutia absolventilor care au participat la initiative de RS si modul
in care aceste experiente le-au influentat cariera si implicarea sociala.
Cercetarile ar trebui sd exploreze sursele de finantare si resursele necesare
pentru a sustine initiativele de RS in universititi. Aceste studii ar putea
propune modele de finantare sustenabile si eficiente, precum si strategii
pentru atragerea de fonduri si resurse suplimentare.

O directie valoroasa de cercetare ar fi compararea perceptiilor si
implementarii initiativelor de RS in diferite contexte culturale si geografice.
Aceste studii comparative ar putea oferi perspective valoroase asupra
adaptarii initiativelor de RS la diverse medii culturale si educationale.

Este necesara explorarea rolului pe care tehnologia il poate juca in
promovarea si implementarea initiativelor de RS. Cercetarile ar putea
investiga utilizarea platformelor digitale, retelelor sociale si altor tehnologii
pentru a spori participarea si eficienta initiativelor de RS.
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Viitoarele studii ar trebui sd investigheze in profunzime modul in
care initiativele de RS influenteazd imaginea si reputatia universitatilor.
Aceste cercetdri ar putea analiza perceptiile diferitelor parti interesate,
inclusiv studenti, parinti, angajatori si comunitatea larga.

Cercetarile ar putea examina eficienta politicilor si reglementarilor
existente privind RS 1n iInvatdmantul superior. Aceste studii ar putea
propune recomandari pentru imbunatatirea cadrului legislativ si institutional
in vederea promovarii unei responsabilitéti sociale mai mari in universitati.

Aceste directii de cercetare ar putea contribui semnificativ la
aprofundarea intelegerii si la imbunatatirea implementarii responsabilitatii
sociale in invatdmantul universitar, avand potentialul de a genera beneficii
substantiale atat pentru studenti, cdt si pentru comunitdtile locale si
societatea In ansamblu.
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Management
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Studii universitare de doctorat
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Intelegere Vorbire Scriere
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conversatie oral
Bl Bl Bl Bl B1
Bl Bl Bl Bl B1

F capacitatea de a comunica concluziile si rationamentele care au

stat la baza acestora

F capacitatea de a distinge informatia relevanta de cea nerelevanta

F capacitatea de a comunica in scris §i verbal, de a intelege s1 a-i

face pe altii sa inteleaga diferite mesaje in situatii variate

F capacitatea de a urmiri si evalua argumentele oferite de ceilalti si
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I capacitatea de a lucra in mod cooperant si flexibil in cadrul unei
echipe

F capacitatea de initiativa si capacitatea de a raspunde pozitiv la
schimbari

P capacitatea de a evalua si de a-mi asuma riscuri in diverse situatii
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The Importance, Relevance, Necessity, and
Opportunity of the Topic

University social responsibility involves both commitment and
engagement within universities and an understanding of the needs of
external stakeholders (business partners, regional NGOs, associations,
politicians, etc.). The exchange of experiences and innovative best practices
between universities helps improve the understanding of the importance of
social responsibility in higher education institutions, offering a relevant
perspective for planning socially responsible activities.

Every university, public or private, can explore the full range of
objectives regarding higher education and its impact on society. In practice,
most European universities appear aware of their internal and external
social responsibility and take actions to prioritize it, not only in policy but
also in daily practice. When universities are seen as organizations within
society, the concept of corporate social responsibility can be applied to them,
transforming into university social responsibility.

The Ministry of Education is responsible for creating and
implementing policies that encourage higher education institutions to adopt
and integrate social responsibility into all aspects of their activities. These
policies may include guidelines and regulations that require universities to
develop CSR programs and report periodically on their progress in this
direction.

The research thesis is based on the observation that social
responsibility is a global concept, intersecting multiple disciplines. This
realization allowed us to adopt an innovative approach, benefiting from
knowledge in fields such as economics, sociology, management, and
marketing. The interdisciplinary nature of this approach in economic
sciences involved consulting numerous sources, with a strong emphasis on
foreign literature and transferring knowledge from various, complementary
fields.

[ OBJECTIVES OF THE RESEARCH
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The objectives of the social responsibility research are:

1. Analyzing the universities' compliance with legal regulations:

e  Assessing universities' compliance with educational laws, data
protection, and occupational health and safety.

e  Evaluating the financial operations' compliance and contractual
rights.

2. Analyzing fairness and equity in the treatment of students and staff:

e  Assessing the universities' respect for human rights and
transparency.
Analyzing how universities handle ethical and moral dilemmas.
Analyzing the level of awareness and promotion of social
responsibility initiatives:

e Evaluating students' and staff's awareness of social responsibility
initiatives.

e Analyzing the effectiveness of methods promoting these initiatives.

4. Analyzing the personal and professional impact of social
responsibility initiatives:

e Assessing the influence of these initiatives on the personal and
professional development of participants.

e Analyzing perceptions of the university's commitment to social
responsibility.

r WORK HYPOTHESES

The hypotheses of the social responsibility study in the academic
environment are as follows:

Hypothesis 1: Universities largely comply with current educational laws
and regulations.
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Hypothesis 2: Universities' compliance with data protection and
confidentiality regulations is rated as good by respondents.

Hypothesis 3: Universities effectively manage health and safety regulations
for workers.

Hypothesis 4: The financial operations of universities comply with tax laws
and regulations to a great extent.

Hypothesis 5: Universities' efforts to respect contractual rights and
obligations are rated as good by respondents.

Hypothesis 6: Fairness and equity in the treatment of students and staff are
perceived as high.

Hypothesis 7: Universities largely respect human rights in their activities
and decisions.

Hypothesis 8: Universities significantly promote ethical and moral behavior
among students and staff, and manage ethical and moral dilemmas
effectively.

Hypothesis 9: Universities promote social responsibility initiatives.

Hypothesis 10: Participation in social responsibility initiatives has a positive
impact on students' personal and professional development.

Hypothesis 11: Students perceive the university as being committed to
social responsibility.

Hypothesis 12: Universities could do more regarding social responsibility.

Hypothesis 13: Universities' social responsibility initiatives have a
significant impact on their reputation.

Hypothesis 14: Universities should collaborate more with local
organizations to support social responsibility initiatives.
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[ PERSONAL CONTRIBUTIONS J

The research results provide empirical data that can be used by universities
to formulate and implement effective social responsibility policies and
strategies. These findings help institutions improve their governance,
transparency, and community engagement practices, contributing to the
enhancement of their reputation and legitimacy in society.

Furthermore, the novelty of the research lies in identifying the factors that
influence student participation in social responsibility initiatives, a crucial
aspect for developing more inclusive and attractive programs. The study
offers a solid foundation for universities to create information campaigns
and motivate students, thus increasing their active involvement in social
responsibility initiatives.

The research is comprehensive, analyzing social responsibility from
multiple perspectives: compliance with regulations, fairness and equity in
treating students and staff, promotion of social responsibility initiatives, and
the impact of these initiatives on personal and professional development.
This multidimensional approach provides a complete and nuanced picture
of social responsibility in the university environment.

The study also contributes original insights by analyzing how socio-
demographic variables (gender, age, background, marital status, socio-
economic status) affect perceptions and participation in social responsibility
initiatives. This understanding helps develop personalized engagement
strategies. Additionally, the emphasis on collaboration between universities
and local organizations highlights the potential of these partnerships to
enhance the impact of social responsibility initiatives.

FUTURE RESEARCH DIRECTIONS
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Based on the conclusions obtained and the confirmed hypotheses, future
research directions in the field of social responsibility (SR) in higher
education can be outlined as follows:

Future research should focus on identifying and understanding the specific
barriers that prevent various demographic groups from participating in SR
initiatives. These studies could examine psychological, economic, and
cultural factors influencing participation and propose solutions to overcome
these obstacles.

An important research direction would be to evaluate the impact of ethics
and SR and sustainability courses and seminars on students. These studies
could measure changes in students' knowledge, attitudes, and behaviors as a
result of participating in such courses.

A thorough analysis of the effectiveness of different strategies for
promoting SR initiatives is necessary. Research should assess which
communication and marketing methods are most effective in raising
awareness and participation, depending on various demographic and socio-
economic segments.

Future research could investigate optimal collaboration models between
universities and local organizations. Studies should analyze the impact of
these partnerships on the local community and identify best practices that
can be replicated in other university contexts.

It is important to conduct longitudinal studies to evaluate the long-term
impact of participation in SR initiatives on students' personal and
professional development. These studies could track the evolution of
graduates who participated in SR initiatives and how these experiences
influenced their careers and social involvement.

Research should explore funding sources and resources necessary to support
SR initiatives in universities. These studies could propose sustainable and
efficient financing models, as well as strategies for attracting additional
funds and resources.

A valuable research direction would be the comparison of perceptions and
implementation of SR initiatives in different cultural and geographical
contexts. These comparative studies could offer valuable insights into
adapting SR initiatives to various cultural and educational environments.

41



The role of technology in promoting and implementing SR initiatives needs
to be explored. Research could investigate the use of digital platforms,
social networks, and other technologies to increase participation and the
effectiveness of SR initiatives.

Future studies should deeply investigate how SR initiatives influence the
image and reputation of universities. These studies could analyze the
perceptions of different stakeholders, including students, parents, employers,
and the wider community.

Research could examine the effectiveness of existing policies and
regulations regarding SR in higher education. These studies could propose
recommendations for improving the legislative and institutional framework
to promote greater social responsibility in universities.

These research directions could significantly contribute to a deeper
understanding and improvement of the implementation of social
responsibility in higher education, with the potential to generate substantial
benefits for both students and local communities and society as a whole.
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